Logo & Brand ldentity Guideline 2026

Introduction Brand Logos & Icons

Open Invention Network (OIN) is the world's largest Whitespace reference: i
patent non-aggression community, created to This applies to all logo styles. i i Z M) k
protect and advance freedom of action in Linux and Using the “n” in the logo - this Open Inventlonne 0r
key open source technologies. Since 2005, OIN has setup should be referenced

brought together a global network of companies, for the minimum white space

developers, and open source participants who share when using the OIN Logo.

a commitment to reducing patent risk and

supporting collaborative innovation. This applies to all OIN logo styles

As OIN enters its next chapter, its brand identity Logo Styles: ) i i i

must reflect both the strength of its history and the Horizontal: opemnventlonnelwork oDemnventlonnchU'k 9

clarity of its future direction. The visual system

should communicate trust, stability, intelligence, and openinventionnetwork openinventionnel‘work!@

openness while remaining accessible to a diverse
global technology community.

Stacked: open open
This Brand Style Guide establishes the foundational invention invention
elements of the OIN brand, including logo usage, nefWOI”k I”L@ﬂ/V()I’lC
color palette, typography, imagery, and overall visual
tone. These guidelines are designed to create open open
consistency across communications while preserving invention invention

the credibility, purpose, and collaborative spirit that I’letWOI’k— networkm

define Open Invention Network.
Favicon / Icon: ‘ @ @

Guidelines Brand Typography

These brand guidelines are designed to ensure that

all visual and written communications remain Ra leway Reg u la r AaBbCCDdEe Fng

consistent, professional, and aligned with the identity <h1 - h3> Header fonts should be large, crisp HEH
of the organization. They provide direction for the & are presented in #e77724 H h | |J_J Kkl—l-M m N n

proper use of core brand elements, including the
logo, color palette, typography, imagery, messaging, . OOPquRrSSTtUU
Raleway Medium
VVWWXXYYyZz

and overall visual style.

<h4 - h6> Subheader fonts should be slightly smaller
Consistency is essential to building recognition, trust, and are presented in #6d6e71
and credibility. Whether the brand appears on a
website, presentation, printed material, social media
post, email, advertisement, or event collateral, these

Raleway Regular - ExtraBold

guidelines should be used as the primary reference <p> All paragraph/main content fonts should be sized
for maintaining a unified brand presence. between 10pt - 18pt and presented in #1elele
Logo Uses:

Montserrat Regular - ExtraBold 01234567890

Do: Use logo on white backgrounds. Used specifically for numbers as much as possibl.e or

Do: Convert logo to all white when using on as a secondary font style when needed.

dark or colored backgrounds.

Do: Apply the designated brand fonts consistently for
headings, body copy, captions, and supporting text to
preserve a unified visual identity. Brand Colors

Do Not: Do not stretch, rotate, recolor, distort, redraw,
add effects, or change the logo in any way.

e X . Primary:
Do Not: Avoid introducing colors, gradients, typefaces,

or decorative styles that are not part of the established
brand system.

Do Not: Do not place text or logos on busy backgrounds,

low-contrast colors, or layouts that make the brand
difficult to read or recognize. Complimentary: ‘




